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Final report ISPO BEIJING
Winter sports industry sees great growth potential on
Chinese market

From February 15 to 18, a total of 502 exhibitors presented their latest product
developments at ISPO BEIJING 2017. More than 40,000 visitors (2016: 38,600)

gathered information about the innovations and exhibits of 728 brands. The E;”;w”;‘n';'ggf'

supporting program, which included highlights such as the Asia Pacific Snow 'kret'Hf“iw %9'21474
athrin.hage

Conference (APSC), helped to keep the aisles full. messe-muenchen.de

Klaus Dittrich, Chairman & CEO of Messe Miinchen, is pleased about how ISPO
BELING is developing: "The growing significance of sports in the Chinese population
can be seen in the development of ISPO BEUING. In addition, major sports events
like the 2022 Olympic Games are spurring on the industry. That was clearly
noticeable during the four days of the exhibition."

Of the 728 brands, 357 were international brands. The international pavilions from
Austria, Korea, Switzerland and the Czech Republic show how important the Chinese
market is. All halls were booked to capacity in 2017, so even more exhibition space
at the China National Convention Center (CNCC) will be made available for ISPO
BEIJING 2018.

The exhibition's success is also the result of our long-term partnerships including
that with our partner Alpitec China. Organized by Bolzano Trade Fairs, the
International Trade Fair for Mountain and Winter Technologies allows us to present
the entire value chain, from infrastructure to sporting goods—that is, from
international mountain and winter technologies such as ski lifts and machines to
products such as clothing and equipment.

China a driving force behind innovation - Startup Village off to a successful start
The ISPO AWARD showed how much innovative strength the Asian sports industry
has. More than 500 participants from around the world submitted applications. The
applicants are a clear indication of the enormous potential that Asian sports brands
have to offer. More than 100 brands from Asia submitted their product innovations,
and 73 of those innovations were from China alone. To support the potential of
young companies, for the first time ever the Startup Village took place. A total of

Messe Miinchen GmbH

seven newcomers presented their latest products there. As a result, ISPO BEIING is {’;/;e;;???\ﬂe_l_énie
unchen

one step closer to establishing ISPO BUSINESS SOLUTIONS—uwhich are already well  Germany

known in Europe—in Asia. Www messe-
muenchen.de
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Strong supporting program

The extensive supporting program also helped to keep the aisles full. One of this
year's highlights was the Asia Pacific Snow Conference (APSC). For those who has
missed the conference, the lectures are available online. The 2016 China Ski Resort
White Book 2016, which examines the status quo of ski resorts in China, was
presented there. A tour of ski resorts that took place after the exhibition and allowed
participants to get an impression of Chinese ski resorts on location, also generated a
great deal of interests.

Another event on the agenda was the ISPO Sports Industry Forum, which featured
information on the latest trends and developments in the Chinese sports industry.
Finally, the Sports Fashion Trend Forum gave designers and products managers and
opportunity to gather information about current international trends in sports fashion
for the 2018 Spring/Summer collection.

The next ISPO BEDING takes place from January 24 to 27, 2018.

This summer, ISPO SHANGHAI takes place at the Shanghai New International Expo
Center (SNIEC) for the third time from July 6 to 8.

Additional information about ISPO BEIING 2017 is available at beijing.ispo.com/en/

ISPO BEILJING - Statements about the fair

Mr. Alex Koska, Vice President & Global Sales, Fenix Outdoor

The reason why we are exhibiting for nine years at ISPO BEIING is not only that China
is the fastest growing market for us and an important market globally to be with our
products. Another important reason is, that we meet industry and business partners
from South Korea, Taiwan, and also Hong Kong, peers and the general public media.

Mr. Baggio Zhong, CEO, Kailas -Zhanjiang Maya Travel Gear

ISPO BELDING is a great platform and opportunity for dear friends to get together. All
our partners are here, so it is a place we must be. I don’ t know if the aisles are
narrower or there are too many people, but it is really difficult for me to get around.
The halls are crowded in the positive way!

Ms. Catherine Hou, Marketing Director of China, GORE-TEX® Brand

As ISPO BELUING' s old friend, we think it is a very important platform. Through ISPO
BELING, we can meet with retailers, customers and partners to share new trends in
the industry and opinions of the market. We can also show our latest products and


http://beijing.ispo.com/en/
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technology to the customers of sports products. We are really happy that there are so
many people here today and we have gained a lot.

Mr. Cornel Gramiger, Project Manager of BTO Solutions, Schiirch (Swiss Pavilion)
Switzerland is for the first time with a pavilion at ISPO BEIJING. Five partners exhibit at
the show. All companies want to profit from the huge potential in Asia and from the
successful bid of Beijing for the Winter Olympics in 2022. ISPO BEUING is the perfect
platform to research the market opportunities and to establish valuable contacts. Our
exhibitors at the Swiss Pavilion like Dahu, Glice, Jetset or Litrax are very satisfied with
the visitor quality. Many distributors are looking for fresh brands and high quality
products.

Mr. Dean Gu, Sports Channel Sales Manager, OAKLEY

The amount of visitors in ISPO BEUING 2017 is quite bigger than last year, and much
more professional. This year, we have met not only some long-term cooperation
partners but also more new clients in and out of our appointed plan. We' re quite
satisfied with ISPO BEUING 2017.

Mr. Eddie Chu, Marketing Manager of Great China, Gopro

GoPro has participated in ISPO BEIIING every year, because this is where we can find
our core customer group. As outdoor enthusiasts, the visitors are also fans of GoPro.
They can see the latest GoPro products here at ISPO BEUING. We always have really

good time at ISPO BEUING with our customers of outdoor, snow and ice sports.

Mr. Gaosheng Wu, Deputy General Manager, Chang Bai Mountain International
Ski Resort

We have joined in ISPO BEUING every year. This year we can see there are clearly
more exhibitors and new innovative products. I have learned a lot at ISPO BEIING
2017. In terms of skiing, there are more snow resort consultancy companies than last
year. We talked a lot with the exhibitors and it is very helpful for our purchase

decision.

Mr. Heng Zhang, General Manager of Beijing Sanfo Outdoor Products

At ISPO BEIING, we can talk to a lot of international brands and partners to find out
about the latest trends and discuss further cooperation. At the forums, we can discuss
on new methods of marketing, ways of development and involving more people. I
believe that, the cooperation between ISPO BEIING, the leading exhibition for the
outdoor industry, and Sanfo, the leading figure of outdoor retailing and event
organization, will definitely continue cooperation for a very long time.
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Ms. Katefina Durove, Director of CzechTrade Beijing (Czech Pavilion)

I would say that ISPO BEIJING is the most influential sports business show in China. All
big Chinese brands exhibit at the show and they attract a lot of distributors. Smaller
companies can benefit from the high quality of visitors. For our Czech brands a trade
fair like ISPO BELJING is the perfect opportunity to enter the Chinese market and get a
feeling of the current market situation. What we recently noticed is that there are not
only Chinese distributors but also buyers from Japan, South Korea and other Asian
countries which makes it even more attractive for us and other international brands to
come to Beijing.

Ms. Marion Tschernutter, Project Manager of Austrian Federal Economic Chamber
(Austrian Pavilion)

ISPO BELING is by far the biggest winter sports trade fair in China. If you have any
stakes in the market and you want to grow your business in China I can definitely
recommend coming to Beijing. For Austria and international companies in general
ISPO BEDING is the ideal platform to enter the Chinese market.

Mr. Mathijs De Vries, B.U. Export Manager, oberAlp Group

We chose to be here in ISPO BEIJING because we are quite new brand for the Chinese
market. And for us it is so important to show the most important retailers in China our
products. For the first day in ISPO BEUING 2017, as far as I can see now, there's a lot
of traffic and I've already met a couple of retailers. And I absolutely enjoy ISPO
BELING; it's really good to be here. I look forward to coming back here a couple of

time more.

Mr. Michael Wang, Deputy General Manager, PELLIOT

ISPO BEDING is an important event for the outdoor industry. We hope that, through
ISPO BEIING, we can exhibit our new products and brand concept to outdoor fans.
We will come again next year to meet our friends.

Mr. Soo-hoon Chae, Executive director of KOIA - Korea Outdoor & Sports
Industry Association (Korean Pavilion)

Companies that join ISPO BEUING can generate valuable market insights within a very
short time. The conferences and forums help our partners to get more information
about the current needs and trends in the market. It is also a very good place to meet
with new buyers and build new relationships. ISPO BEIJING is one of the very view
places where you can get a full market overview and discover the latest developments
first hand.
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Mr. Tai Kang, PR Director, Toread Holdings Group

As an old friend of ISPO BEUING, Toread has always participated. We believe is one of
the best outdoor exhibitions in China. And we will continue to come, because it is a
fully developed platform and offers good chances to everyone, including the visitors
and professionals. The visitor traffic is very good this year. We have received many
professional visitors, distributors and buyers. I am satisfied with such results.

Mr. UIf Bjerknes, President & CEO, SWIX SPORT AS

ISPO BELING is definitely the place to be for winter sports in Asia, and we’ ve been
following for the ten past years. This year, it looks like a very nice faire with a lot of
visitors. We' re really happy with the development of ISPO BEIJING here.

Mr. Victor Li, Managing Director, Shanghai Setino Sportswear Inc. / Chairman of
China Selected Outdoor Association (SOA)

More than ten brands from SOA are exhibiting at ISPO BEUING 2017. The visitor traffic
is terrific. ISPO BELING is also a great channel for store managers, brands and retailers
to exchange ideas. For us, the brands can make efficient promotions and present their
latest products to the customers at the same time, making resourceful B2B matching.

About ISPO

SPORTS. BUSINESS. CONNECTED. As a global sports business platform, ISPO acts as a partner to
the sports industry. The ISPO family of brands includes the largest multi-segment trade fairs for sports
business professionals in the world, encompassing ISPO MUNICH, ISPO BEIJING, and ISPO
SHANGHAI, the ISPO.COM online news portal together with its own editorial team, and the ISPO
ACADEMY, ISPO OPEN INNOVATION, ISPO BRANDNEW, ISPO AWARD, ISPO JOB MARKET, and
ISPO TEXTRENDS services. By bringing together all of these strands, ISPO is able to offer companies
support at every stage of development on the global sports markets all year round—identifying relevant
market developments, driving forward innovation, and pooling specialized consumer experts so that
guidance on the international markets can be provided.

Messe Munchen

Messe Munchen is one of the world’s leading trade fair companies. It organizes over 40 trade fairs for
capital and consumer goods and new technologies in Munich and overseas. Each year, more than
30,000 exhibitors and some two million visitors take part in events held at the Messe Minchen trade fair
center, the ICM—Internationales Congress Center Miinchen, and the MOC Veranstaltungscenter
Muinchen. In addition, Messe Munchen organizes trade fairs in China, India, Turkey, South Africa, and
Russia. Messe Minchen has a global presence with a network of affiliates in Europe, Asia, and Africa,
and over 60 representative offices abroad serving more than 100 countries.



